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WE LIVE IN A SICKWORLD
B JEFE—MRSHIH R

- We breathe polluted air HIRSHRaE=S,

« We drink contaminated water {xisdag/x

- We are bombarded by stress #EHENE

- We eat chemically processed food Iz NTHEYD
- We live in congested cities {Hift&HsT

OUR LIFESTYLES ARE KILLING US
BAIRERLEERIEEC

- We don't exercise enough &4~ E
- We don't eat properly (xB8F&8HE
- We are consumed by our mobile devices &igahigs

- We abuse drugs, alcohol and food to alleviate our stress i@idikEzs

Y. BE. BYMEREN
- And we can't sleep HEIRFEM

IF WE DON'T BREAK THIS CYCLE...IT WILL BREAK US
NRAFIRIXFRIEIR, BRRF TAAVIEEFeA]

- Chronic disease 12w

- Addictions FREELF

- Higher medical care costs BEEmEZ S H
- Poor quality of life &5FEERT

« Premature death iS8%Er-




We need a place where we can RECONNECT to ourselves
—MNBESER BT N RIS

A place where we can RESET our priorities

e EE HTHEA | g sttt

A place where we can RE-ENERGIZE our bodies
—NBEEE T AL ST,

A place where we can REACH a better version of ourselves

— AR E R
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THANYAPURA: A BUSINESS THAT ADDRESSES

NEW TRENDS

BIVERL: MY EIkEEalss

Immunity is Core
Competitiveness

RENDEZRURH

Raising Awareness of
Importance of

Wellbeing
RESIRNEH

Plant Based &
Vegetarian Diets

EMELRERIRT

At the critical moment,
immunity  becomes the
only way to recovery from
illness. “After the age of 25,
the priority health concern
of most Chinese is boosting
immune

system*” (iresearch)

KEERTRI, RIETIR T ia—RIRIm
ROME—T75. "REAE2SS ZJa
. T RENEEXEIRETRAR
&h' COwEin)

Zhong Nanshan said the main
risk factors for chronic diseases
are unhealthy diet, lack of
exercise and smoking. The
natfional anti-epidemic is a
popularization of health
concepts and promoted a
huge upgrade in health
consumption. In 2020, the scale
of the nafional big health
market is expected to reach
RMB 8.7 trillion.
HrELIAAEEENEERRERS
AERIRR. TREGSFHNIRE. £
EEE—RERWSER, #hT
BEEENEAFR. 20205F£EK
R\ RRT A Z8. 75512
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China is turning to meatless
products (such as Omnipork)

after COVID-19 raised
concerns over the links
between meat and viral
diseases. Plant based and

vegetarian diets will become
an integral part of many
businesses as they look to build
holistic lifestylebrands.

wEREE, NTRXRNRSZE
BRRREIMRE P EER LA M
(Z0OmniporkiE4IA) , E¥EH
ERIXEFR AT S EIITIERE
EERB MR EEANED

Digital Fitness &
Customer Engagement

HritEgeERSS

Smart Application of
gamified digital fitness
competitions, such as

MYZONE MEPS challenge,
for customers engagement

and the accumulation of
good will capital through
the crisis.

ER B R EPRIE RN
EHEBASHEBEIGNHEERR
A, FIOMYZONE MEPS $kkk.



THANYAPURA IS AN ACTIVE LIFESTYLE DESTINATION:
WE HAVE EVERYTHING YOU DESIRE!

Bl 12 LSRR FE ™R DB ER S TV BRI

PROGRAMS
=

Sports/Fithess
=6/ S

Healthy Food
RERIXE

Lifestyle Medicine
FFELHNESF

Leisure Activities
YRRIEE

Conferences &

Events
2N &TET]

SOUL

FACILITIES
IR

Hotel & Service Apt.
BIE/RS B /B

Sport Facilities
BRI

Restaurants
BT

Lifestyle Medicine Clinic

IEE _t Iz%l/

Community Center
XA

Conference Center
S HICy




WE CONNECT ACTIVE AND HEALTH-CONSCIOUS

PEOPLE
HA IR SRREIRIAEZEX

NEOINN T HUBS
EBKX TIES
2 : y

DIGITAL PLATFORMS
Neaman

Our line of products serves a global customer base, who can experience facilities, services and
programs offline and online.
BN R&RSTEKBEES, WIIiEL L 5& MARIRE. RSFIIE



OUR PARTNERSHIP WITH MAJOR SPORTS AND

ENTERTAINMENT BRANDS
FANSABUABIE I RS FIERR

Thanyapura will bring brand name partners that create value for the project and attract participants and fansto events.

We are also recognized as a global leader in sports tourism.
B EREERMESIEE, AIBECIENERNS [ S5ET LSS,
HNBWAIINNARBIRFRISKESE,
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World Cup
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WATER IS CUR WORLD

HRIRFAIIZZF1993F, EENLBKIRILPRISREHITINE
M=k, WSERRERAMRIEGES, RSENRRZ—, FHELK
ik 2N B A S RFNERSRIELA R, 22ERATHIERAIA
HIRSRERIR

World Travel Awards™ was established in 1993 to acknowledge,

reward and celebrate excellence across all key sectors of the
travel, tourism and hospitality industries. Today, the WorldTravel
Awards™ brand is recognised globally as the ultimate hallmark of
industry excellence.

b
M

ACADEMY

SCHOOL Asla’s Leading Sports Resor! 2019

Best sport event venue or -
faciity in Thalland (silver) =

R hREFAIE | World Travel Awards

TFiMR R

TEEEES Winner @ 2015/2016/2019

@ BIFit ReisenfaRIAIE | Fit Reisen Quality Certificate

S G XEERTE Premium Quality Hotel in Health& Fitness

RIS Winner; 2020

TMBE A IE 1Y | Asla’s Sports Industry Awards & Conference

201 6IAEAFTIRIFER

RIS

HEERRX Asia's Leading Sports Resort

2016 Best Hospitality, Recreation or Leisure Offering in Sports (Bronze)
20175 ERIER O FIEAERITIIEE

2017 Best Sport Youth Development Program in Thailand (Silver)
201 7EEREREERIGIEREER

2017 Best Sport Event Venue in Thailand (Bronze)

201 8FEERENRT HIE R FERE

2018 Best Sport Event Venue or Facility in Thailand (Silver)

S ERYH | Destination Deluxe

H T AIENEER
World Top 10 Fitness Retreats




OUR PEOPLE MAKE THE DIFFERENC
BATNR TLERNISARAE

We are professionally trained experts in our fields.
BNRMHEd S INER.

We are a team of people who care about others.
B2 —BROMBARA.

We measure happiness of our staff for optimal results.
BIGERTHERERLRERESR.

We have encouraging and positive appraisalsystems.
BB S ASEERIRRSTH SRR,

We love to hire people from the neighborhood.
BINEREAMERT.

We have staff retention of over 50%.

BINR TBEERET50%.

We encourage everyone to shape the future.
BAISmMENANEIERK.

We believe in equality and diversity.
BIEEFESSHM.

We set targets and everyone is responsible for delivery.
BATgEBR, 8NABYRIRE,




THANYAPURA
SPORTS & HEALTH RESORT
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5 Pillars Programs
Sz EIN=

Personal Optimization

T Al

BAaY
Purpose

Sports Camps & Lifestyle Executive e
Training Groups Medicine Health Families
B seai W wEsteEy W cuses R
H L
+« O
WE
Sports Wellness Medical Hotel Nutrition
I=E]) BRRR E3ig il =
DN .8 Coaching Classes Therapies Assessments Programs
=2 85 g2 IS i IRE
(Vo]

Thanyapura offers a full complement of facilities and services to support our pillar
programs. Everything you need is righthere.
B SRR EANRIEARS A ST E. SRBi—EEXE,



SPORTS TRAINING
=25
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- Triathlon £k A =11

p i Swimming ik
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Our Sports Training programs focus on performance improvement.  We help

athletes become stronger, better, faster.
BAREoh) |G B T RMAEF. FAIBENEIRER. FiF. FiR,




CAMPS AND GROUPS
=S HEIRA

Fina

WATES 1L OUs Wonin
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Our Camps and Groups programs focus on Te sports and training,
skill building and social bonding. We bring people together for good.
HNNEBSENRBE E T AN, FEeREUARAL IR, EAFIARMEX,



LIFESTYLE MEDICINE
ERLNEF
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Our Lifestyle Improvement programs help people adopt healthy

habits that materially impact their health and happiness.
EEDVEI BB AN RI=E E 2R RIE,

360 Health Assessments
360 L

Immersion Programs
TLiRIE

Nutrition Guidance
EXES

Detoxification
HsS



EXECUTIVE HEALTH
el eRfERR

Our Executive Health programs focus on helping high-risk executives

reset and rebalance their lives and regain control of theirlifestyles.
BN RERIMBETTRIEXRHNESEEEFFHEEE, EBRNEFITNER.

Healthy Retreats
2T

Immersion Programs
RIS

Corporate Retreats
W ESARE

Team Building
BIBAZEIR



FAMILY DESTINATION
Z< RE E Yt

e Weekend Getaways

- FRARA

o Healthy Holidays
= R {REA

> Lifestyle Improvement

° ERD TR

Our Family programs give families the opportunity to spend quality
time together in nature getting fit and healthy while having fun.
BNNKRER B FERETSEXBRTELSRENNYE, EEEIRZERINERBERRE.



THANYAPURA
ACTIVE RETIREMENT COMMUNITY
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}FEE?E% COst of Care

TARGET GROUPS
BRI

A

Thanyapura Active Retirement

Community
EERLEDRARTX
ASSISTED LIVING
HENAE
INDEPENDENT

LIVING
JBNEETE

ACTIVE SENIORS
EmORE

NURSING HOME
Troebe

HOSPICE CARE

=SSP

Level of Care IR



THANYAPURA BRAND VALUES

B E R RN EN

Dignity
P

ZH

Chinese Culture celebrates its elderly! Seniors and their children
want a community that preserves their dignity and shows that
they care. Asians will not abandon their parents or grandparents,
they want them to live in places where they enjoy active and
healthy lifes and are feeling special.

Preserving ‘face’ is a critical to success!

FEANMUREEAREFEN! EFAMEINEFHREET— MHPEE™H
TEAECKROAIMX, WNATSHFREHEERE, MIBEMMNESTE—D
JUERRRSEERER, BREMHIRIES. AR EFYRIEXREE!

Active and Independent Seniors want diversity and a range of
services and activities that keep them active, healthy and social
connected.

i,;*&iﬁﬂiﬁﬂizﬁg%EA%‘%%HE’\JHE%%%EJJ, LE)RIFEER. R
B



THANYAPURA BRAND VALUES
BT fRhEMNME

Wellness
{2RE

Various preventive health freatments and wellness services cater to
the needs of seniors to prolong a happy activelife.

| BT R I ERS IREE E AEKIR RRIRAERER,
Connection

2

Many activities, excursions, a caring community and social
connections are critical for seniors to feel ‘alive andwanted’.

TFERNER]. FBRIRT. RIMIXKAHRERREN TEFARR BEIINER EXEE.




VALUES &

DIFFERENTIATORS
MELERK




VALUES &DIFFERENTIATORS
MMEMERL

We create value because we offer products and services that are beneficial for customers of all age
groups, and different from all other management companies.

HABIENER, EARIMEHNTRERSILEFRNEBEFZE, FEXISEMEERA T,

Sports & Wellness Facilities Sports and wellness facilities differentiate residential communities. People want

Drive Home Sales
Bl ERR I IEHE

In-Sync With A Post-SARS
and Covid World
SRR ERIBERRL

More Loyalty & Higher
Retention
BRI ESRIBE

A Magnet For Destination
B Rt RO FREEEAR

One Of Few, Not One Of

Many
brhz—, MmiERPZ—

services that add value to their lives and properties.

FBEMRRRIEERERAXSRAR. AMIFERE M IEENM - BERIRS.

With its emphasis on active living and healthy lifestyle, Thanyapura strengthens
immune systems in a post-SARS and Covid world.

SRR ERSREEESI, ETEAIEeRIFENFEHRIIRERE.

Thanyapura has higher loyalty and retention rates than ‘standard’ hotels because it
caters to customers’ needs and offers fangible differentiators delivered by experts.
r@%@?&.ﬂ)ﬁ'ﬁ’ﬂ%ﬁ?, RHEREHIISINERN, BUERASREFIBRERL REE
=S

Thanyapura adds something that is distinctive, new, and different. It's a magnet for
new visitors and attracts different segments of the market that might not otherwise
come.

iﬁgljf%,i%ﬁﬂn?—iﬂkz:ﬁ\ FAFIERHIAS. S| THIEEURIRANATEARSEAIA
B4 ™7

Thanyapura is focused on value, not volume. Our focus is fo create value added
services and por’rnershlps ’rho’r contribute the the community at-large.

BTSN ETINMEMAZHE. FINXERE ﬁJUm{EHIiQ%DA{’E{MﬁE% M /9%
ML TR,
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